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EXPERIENCE:

Colouring in Ltd – Senior Freelance Creative (2005 – present)

My company is set up to provide creative services of all scopes:

 •  Full creative design services, visualisation, graphic design  
and Art direction.

 •  Digital design including UI and UX, wire framing, WordPress/
Squarespace/CMS websites through to programmer directon.

 •  Pitching and presenting  print and digital creative to clients.
 •  Working with creative teams and for Creative directors.
 •  Job and account management.

www.jimmybaldwin.co.uk 

Code Circus - Creative Director (2012 - 2014)

A digital development, systems and strategy company, Code Circus 
brought me on board to incorporate full creative services into their 
portfolio of client services already on offer: 

 •   Working with a fully integrated digital team of developers, 
programmers and systems specialists

 •    Extensive UI and UX experience through micro-sites to large  
data driven website

 •   Pitching to current and new clients
	 •		 Studio	workflow	and	account	management	

www.codecirc.us 

CUT Communications - Creative Consultant (2005 - 2012)

Heading up creative in a new communications marketing company, 
pushing design across our client base and expanding the CUT brand: 

 •   Overseeing all projects from concept to completion - including  
print and digital, identity, literature, exhibition and signage design, 
advertising and TV

 •   Working closely with the PR and media teams implementing 
marketing  material and PR strategies 

 •   Pitching to existing clients and new business prospects
 •     Managing suppliers, creative teams and freelance contracts
	 •		 Studio	workflow	and	account	management	

www.cut-coms.co.uk

:

Big Group - Senior Designer (1999 - 2005)

Working as an integral figure in the creative team working with the 
other communications departments:

	 •		 	Briefing	colleagues,	design,	art	direction	and	copywriting
 •   Developing digital campaigns directly in line with creative, 

generating viral marketing and websites on a breadth of  
digital briefs

 •   Producing PR promotions and working on event productions, 
designing event literature and collateral

 •     Responsible for overlooking creative solutions, appointing and  
working with external agencies

www.biggroup.co.uk

Blueberry Design - Senior Designer (1993-99)

I started my design career as a juinor at Blueberry Design from the 
bottom up. Joining a team of seven which grew to over a hundred.

 •   Gaining experience throughout the design industry developing my 
skills in illustration, design and typography

 •   Being responsible for a creative briefs through from concept, 
creative	visualisation	to	finished	artwork	production

 •   Working in a tight growing team, I gained experience managing  
and directing across many creative briefs 

FURTHER EXPERIENCE:

I have also worked on an extensive selection of freelance 
commissions for a variety of clients including: 

Jack Morton, Candy Crush Saga, Ericsson, Wordcomm, Sony 
Playstation, BBC, Channel 4, Ben & Jerrys, Design Council, Rhubarb 
Food Design, Kraft, MasterCard, The Brit Awards, MOBO, Cadbury, 
DfES, ExCeL London, Extreme Sports, Mentorn, The Boat & Caravan 
Show, The Outdoors Leisure Show, Event Production Show, CFA/
CPD, Maiden, Caroline Swift, COLT, City Equities, Simon Rumley, 
HiBrow, George Kavanagh, Hush Heath Estate - Richard Balfour 
Lynn, Risk Analysis, Top Marques Monaco, BSM, Firehouse, Aim High, 
Dingbats, William Hunt and Eric Clapton.

I’M A SENIOR CREATIVE WITH A PASSION 

FOR ALL DESIGN. SPECIALISING IN 

BRANDING, ART DIRECTION AND UI/UX.  

WITH A DESIGN AND ILLUSTRATIVE 

FOUNDATION, EXTENSIVE PRINT DESIGN 

KNOWLEDGE, I’VE ALSO WORK WITHIN 

THE DIGITAL ARENA. 

I’M NOT AFRAID TO BE A FULL ‘HANDS-ON’ 

CREATIVE OR WORK AS PART OF A TEAM. 

WORKING FOR JACK MORTON, BBC, BEN 

& JERRYS, KRAFT, MASTERCARD AND THE 

BRIT AWARDS, I HAVE THE EXPERIENCE 

AND CONFIDENCE TO TAKE ON A WIDE 

VARIETY OF CREATIVE PROJECTS.

OH... AND I ALSO LIKE TO DABBLE IN A  

BIT OF LEATHERWORK..

e: jimmy.baldwin@mac.com 
m: +44(0)7802 401 380 
www.jimmybaldwin.co.uk
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CONTACT DETAILS

PORTFOLIO

Please browse through a selection of my work.  
More of my work can be found on my website:

www.jimmy.baldwin.co.uk



PORTFOLIO    |    4

CUT COMMUNICATIONS

Branding , UX/UI & Website

As CUT Communication’s business evolved, so did their website requirements. 
With the emphasis on PR, CUT required a site that could be constantly updated 
whilst on the go. The new site is fully responsive and pulls on CUT’s social media 
feeds, so no matter where the team are, the new site is updated instantly.

www.cut-coms.co.uk
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THE BULL & THE HIDE

Branding, Signage  & website 

This historical London pub, restaurant and boutique hotel in Liverpool 
Street needed rebranding, including a website, stationery and signage. 
Maintaining the pubs heritage but with a contemporary edge, the pubs 
identity centres around the highly stylised 3-D bull figure head.

www.thebullandthehide.com
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BALDWIN LEATHER

Branding & website – Personal 

Baldwin Leather is a personal project and hobby of mine. The home to my 
fascination with leather goods and accessories. After collecting them for 
many years, I though “how hard can it be…?” and started to make my own 
pieces, originally for myself and family but later by commission.

www.baldwinleather.co.uk
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DARTMOUTH BOUTIQUE B&B

Branding & website

This project was for a long standing client who decided to open up a 
boutique B&B in the heart of Dartmouth. The branding and the website 
reflects the beauty of the surrounding countryside, historical town and the 
local harbor.

www.thedartmouthbandb.co.uk
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THE OUTDOOR LEISURE SHOW

Branding, literature, Signage & website

Launched alongside an already established show,   
The Outdoor Show required a new identity, advertising, 
literature, direct mail and viral campaigns on top of a 
completely new website. The entire campaign was aimed 
towards the aoutdoor enthusiast.
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VISUALIST

iPhone app – UI/UX

A friend approached me with a simple but very affective app idea which he 
needed developing and designing. The essense of Visualist is to create lists 
photographically rather than writing them out or typing notes. The app can 
be used simply to create shopping lists or to provide visual reminders for 
those who struggle with memory, have Alzheimers or dementia.

Coming soon…
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DESIGN COUNCIL

Branding & literature

A direct mail project which promoted the importance 
of design throughout all industries.

The promotion illustrated creative thinking influences 
many more facets of life and it is never too early to 
consider how.

As early as you ABCs… Working with the Design 
Council, we put a school package together which 
included: posters, stickers, postcards, an event diary 
and RSVP invitation to take part.
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CONTACT DETAILS:

SOCIAL MEDIA LINKS:

THANK YOU FOR LOOKING THROUGH A 
SELECTION OF MY WORK. PLEASE DON’T 
HESITATE TO CONTACT ME.

FOR FURTHER INFORMATION AND TO VIEW 
MORE OF MY WORK, GO TO MY WEBSITE:

WWW.JIMMYBALDWIN.CO.UK

e:  jimmy.baldwin@mac.com 
m: +44(0)7802 401 380 
w: www.jimmybaldwin.co.uk    
In: uk.linkedin.com/in/jimmybaldwin

Jimmy Baldwin 
49a Linden Gardens 
Chiswick 
London W4 2EH
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http://uk.linkedin.com/in/jimmybaldwin
http://www.jimmybaldwin.co.uk
https://www.facebook.com/Jimmy.b.uk
https://twitter.com/colouringin
https://www.linkedin.com/profile/view?trk=tab_pro&id=6487126
https://www.pinterest.com/jimmy_b_uk/pins/
https://dribbble.com/JimmyB
http://instagram.com/jimmybaldwin/



